


TO KEEP IN MIND…

•
•

•

•

•



FIRST PEOPLES PRINCIPLE OF LEARNING 
LEARNING REQUIRES EXPLORATION OF ONE’S IDENTITY.

•

•

•



BIG IDEA:  BEAUTY EXISTS IN ALL OF US; IT IS NOT 
DETERMINED BY SKIN COLOUR.
•
•

•

•
• CONNECTING

•

•

Gr 3 samples,
with many thanks to Lori Zawada and Jorden 
Becker, Tait



• PROCESSING

• THINKING PAPER

• BOX 1

• BOX 2

• BOX 3 

• BOX 4











• TRANSFORMING AND PERSONALIZING
•

• WRITE

• HOT SEAT









BIG IDEA:  DIVERSITY ENRICHES US; MIXING OUR COLOURS
GIVES STRENGTH AND JOY; WE WORK TO CREATE 
HARMONY TOGETHER.





















BIG IDEA:  ALL PEOPLE HAVE STORIES.  WE LISTEN TO OTHERS’ 
STORIES, LEARN FROM THEM, INCLUDE AND RESPECT EVERYONE.

Many thanks to Jonathan Tang, Kerong Lin and Liz 
Stephsenson and their grade 3/4 classes in 
Spul’ulwuks Elemntary, Richmond, for taking a risk, 
trying the sequence, adding their refinements, 
and sharing their reflections and learning with us!

Purpose:  what does it mean to be a refugee?  
What can we do to understand and to help them?



GOAL: BUILD AN AWARENESS OF REFUGEES AND HOW OUR 
ACTIONS MAKE A DIFFERENCE TO OTHERS, IN BIG AND LITTLE 

WAYS.

CONNECTING

•
•

•

•

•





•
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ADRIFT AT SEA : A VIETNAMESE BOY'S STORY OF SURVIVAL









PROCESSING 

•
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TRANSFORMING AND PERSONALIZING
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•
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A SAMPLE TEACHER WRITE
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BIG IDEA:  WITH COURAGE AND RESILIENCE, CHILDREN AND 
TEENS CAN CHANGE THE WORLD IN REMARKABLE WAYS.

Many thanks to Susan Shackles and Paige 
Macgregor and their grade 6/7 classes  in 
Spul’ukwks, Richmond, for taking a risk, 
trying the sequence, adding their 
refinements, and sharing their reflections 
and learning with us!

2 class periods – or 
more



CONNECTING
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•
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•

•
•
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Birmingham, Alabama
Mississippi River, 1963
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PROCESSING
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TRANSFORMING AND PERSONALIZING
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MARKING UP YOUR WRITING







CRITERIA TO ENCOURAGE
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WHAT’S NEXT?
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